
LAMPIRAN 

kuesioner 

Assalamu’alaikum Wr. Wb. 
 
Perkenalkan, saya A. Imeldawati, mahasiswa Program Studi Manajemen FEB 

Universitas Muslim Indonesia saat ini saya sedang melakukan penelitian untuk 

menyelesaikan studi program Strata Satu (S1) dengan judul“Pengaruh Consumer

Review dan promosi penjualan terhadap pembelian impulsif pada pengguna 

TikTok Shop.”Sehubungan dengan penelitian tersebut, saya memohon kesediaan

Saudara/i yang merupakan Generasi Z dan pengguna aktif TikTok untuk 

berpartisipasi sebagai responden dalam penelitian ini dengan mengisi kuesioner 

secara jujur dan sesuai dengan kondisi yang dialami.Informasi yang diperoleh dari 

kuesioner ini akan digunakan hanya untuk kepentingan akademik dan dijamin 

kerahasiaannya. Tidak terdapat jawaban benar atau salah seluruh jawaban murni 

berdasarkan pendapat dan pengalaman pribadi responden. 

Atas perhatian, partisipasi, dan kesediaan Saudara/i dalam mengisi kuesioner ini, 

saya ucapkan terima kasih. 

Wassalamu’alaikum Wr. Wb. 

Berilah tanda (✓) pada jawaban yang sesuai dengan kondisi Anda. 
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No Keterangan Pilihan Jawaban 

 1  Nama   

 
 
 2 

 
 
Usia 

☐ 17–19 tahun ☐ 20–22 tahun ☐ 23 –25tahun 

☐ 26–28 tahun 

3 Jenis Kelamin ☐ Laki - Laki ☐ Perempuan 

 4 Domisili  
 

 

 
5 

 
Intensitas penggunaan 
TikTok 

 
☐ 1-2 jam ☐ 3-4 jam ☐ 5-6 jam

 
☐ >6 jam 

6 

Pernah melihat ulasan 
(consumer review) 
produk di TikTok Shop 
sebelum melakukan 
pembelian? 

 
☐ Pernah ☐ Tidak Pernah 

 
7 

Pernah melakukan 
pembelian di TikTok 
Shop karena tertarik 
pada promosi penjualan 
yang ditawarkan? 

 

 
☐ Pernah ☐ Belum Pernah 
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Petunjuk Pengisian Kuesioner 

1. Bacalah setiap pernyataan dengan cermat. 

2. Berilah tanda (✓) pada salah satu pilihan jawaban yang tersedia. 
 

3. Pilih jawaban yang paling sesuai dengan pendapat dan pengalaman Anda. 
 

4. Skala penilaian yang digunakan adalah skala Likert: 
 

o STS = Sangat Tidak Setuju 
o TS = Tidak Setuju 
o KS = Kurang Setuju 
o S = Setuju
o SS = Sangat Setuju 

 
CONSUMER REVIEW (X1) 

Indikator Kode Pernyataan STS TS N S SS 

Kesadaran 

(Awareness) 

X1.1 Saya memperhatikan 

rating atau komentar 

sebelum membeli produk 

    

Perilaku  

(Frekuensi) 

 

X1.2 Saya sering membaca 

ulasan produk sebelum 

membeli di TikTok Shop 

    

 X1.3 Saya menggunakan ulasan 

konsumen sebagai sumber  

informasi sebelum 

membeli produk 

 

    

Perbandingan 

(Comparison) 

X1.4 Saya membandingkan 

beberapa ulasan sebelum 

menentukan pilihan 

produk 

    

 X1.5 Saya membaca lebih dari 

satu review untuk 

    



68 
 

 
 

memastikan kualitas 

produk 

Pengaruh 

(Effect) 

X1.6 Ulasan positif membuat 

saya lebih yakin untuk 

membeli produk 

    

 X1.7 Review dalam bentuk 

video/live mempengaruhi 

keputusan saya 

    

 

PROMOSI PENJUALAN (X2) 

Indikator Kode Pernyataan STS TS N S SS 

Discount X2.1 Potongan harga (diskon) di 

TikTok Shop membuat 

saya tertarik untuk 

membeli produk 

     

 X2.2 Saya lebih terdorong 

membeli ketika ada diskon 

dalam waktu terbatas di 

TikTok Shop 

     

Voucher/Kupon X2.3 Voucher atau cashback 

yang diberikan di TikTok 

Shop meningkatkan 

keinginan saya untuk 

membeli 

     



69 
 

 
 

Penawaran 

Khusus 

X2.4 Gratis ongkir di TikTok 

Shop membuat saya lebih 

tertarik melakukan 

pembelian 

     

 X2.5 Flash sale di TikTok Shop 

membuat saya membeli 

produk secara cepat

     

Hadiah/Bonus X2.6 Bonus atau hadiah 

tambahan membuat saya 

lebih tertarik membeli 

produk 

     

 

PEMBELIAN IMPULSIF (Y) 

Indikator Kode Pernyataan STS TS N S SS 

Pembelian Tidak 

Direncanakan 

Y1.1 Saya sering membeli 

produk di TikTok Shop 

tanpa perencanaan 

sebelumnya 

     

 Y1.2 Saya membeli produk 

meskipun awalnya tidak 

berniat untuk 

membelinya 

     



70 
 

 
 

Pengaruh Emosi Y1.3 Suasana hati saya 

memengaruhi keputusan 

pembelian di TikTok 

Shop 

     

 Y1.4 Saya membeli produk 

ketika sedang merasa 

senang atau tertarik

secara emosional 

     

Keinginan 

Mendadak 

Y1.5 Saya langsung membeli 

produk karena merasa 

produk tersebut menarik 

saat itu 

     

Kepuasan 

Setelah 

Pembelian 

Y1.6 Saya merasa puas setelah 

melakukan pembelian 

spontan di TikTok Shop 

     

 Y1.7 Pembelian spontan sering 

membuat saya merasa 

senang setelahnya 
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Hasil olah data 

 
Case Processing Summary 

 N % 
Cases Valid 112 100.0 

Excludeda 0 .0 
Total 112 100.0 

a. Listwise deletion based on all variables in 
the procedure. 

 
 

Reliability Statistics 
Cronbach's 

Alpha N of Items 
.625 7 

 
 

Statistics 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 

N Valid 112 112 112 112 112 112 112 

Missing 0 0 0 0 0 0 0 

Mean 4.13 4.30 4.28 4.21 4.35 4.21 4.14 

Std. Error of 

Mean 

.072 .070 .084 .079 .075 .082 .083 

Minimum 1 1 1 1 1 1 1 

Maximum 5 5 5 5 5 5 5 

Sum 463 482 479 472 487 471 464 

 
Frequency Table 

X1.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 2 1.8 1.8 1.8 

2 3 2.7 2.7 4.5 
3 5 4.5 4.5 8.9 
4 70 62.5 62.5 71.4 
5 32 28.6 28.6 100.0 

Total 112 100.0 100.0  
X1.2 
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 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 1 .9 .9 .9 

2 2 1.8 1.8 2.7 
3 7 6.3 6.3 8.9 
4 54 48.2 48.2 57.1 
5 48 42.9 42.9 100.0 

Total 112 100.0 100.0  
 

X1.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 2 1.8 1.8 1.8 

2 3 2.7 2.7 4.5 
3 12 10.7 10.7 15.2 
4 40 35.7 35.7 50.9 
5 55 49.1 49.1 100.0 

Total 112 100.0 100.0  
 

X1.4 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 2 1.8 1.8 1.8 

2 3 2.7 2.7 4.5 
3 8 7.1 7.1 11.6 
4 55 49.1 49.1 60.7 
5 44 39.3 39.3 100.0 

Total 112 100.0 100.0  
 
 
 
 
 
 
X1.5 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 1 .9 .9 .9 

2 1 .9 .9 1.8 
3 13 11.6 11.6 13.4 
4 40 35.7 35.7 49.1 
5 57 50.9 50.9 100.0 

Total 112 100.0 100.0  
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X1.6 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 1 .9 .9 .9 

2 6 5.4 5.4 6.3 
3 9 8.0 8.0 14.3 
4 49 43.8 43.8 58.0 
5 47 42.0 42.0 100.0 

Total 112 100.0 100.0  
 

X1.7 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 1 .9 .9 .9 

2 6 5.4 5.4 6.3 
3 12 10.7 10.7 17.0 
4 50 44.6 44.6 61.6 
5 43 38.4 38.4 100.0 

Total 112 100.0 100.0  
 
 

Statistics 
 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 

N Valid 112 112 112 112 112 112 
Missing 0 0 0 0 0 0 

Mean 4.21 4.08 4.18 4.33 4.13 4.34 
Std. Error of 

Mean 
.082 .084 .082 .078 .079 .071 

Minimum 1 1 1 1 1 1 
Maximum 5 5 5 5 5 5 

Sum 472 457 468 485 463 486 
 
 

Frequency Table 
 

X2.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 2 1.8 1.8 1.8 

2 1 .9 .9 2.7 
3 17 15.2 15.2 17.9 
4 43 38.4 38.4 56.3 
5 49 43.8 43.8 100.0 

Total 112 100.0 100.0  
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X2.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 1 .9 .9 .9 

2 7 6.3 6.3 7.1 
3 13 11.6 11.6 18.8 
4 52 46.4 46.4 65.2 
5 39 34.8 34.8 100.0 

Total 112 100.0 100.0  
 

X2.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 3 2.7 2.7 2.7 

2 3 2.7 2.7 5.4 
3 7 6.3 6.3 11.6 
4 57 50.9 50.9 62.5 
5 42 37.5 37.5 100.0 

Total 112 100.0 100.0  
 

X2.4 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 2 1.8 1.8 1.8 

2 1 .9 .9 2.7 
3 10 8.9 8.9 11.6 
4 44 39.3 39.3 50.9 
5 55 49.1 49.1 100.0 

Total 112 100.0 100.0  
 
 
 
 

X2.5 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 1 .9 .9 .9 

2 4 3.6 3.6 4.5 
3 14 12.5 12.5 17.0 
4 53 47.3 47.3 64.3 
5 40 35.7 35.7 100.0 

Total 112 100.0 100.0  
 

X2.6 
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 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 1 .9 .9 .9 

2 1 .9 .9 1.8 
3 10 8.9 8.9 10.7 
4 47 42.0 42.0 52.7 
5 53 47.3 47.3 100.0 

Total 112 100.0 100.0  
 
 

Statistics 
 Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 

N Valid 112 112 112 112 112 112 112 
Missing 0 0 0 0 0 0 0

Mean 4.21 4.02 4.21 4.10 3.81 4.02 4.10 
Std. Error of

Mean 
.092 .095 .105 .094 .115 .091 .095

Minimum 1 1 1 2 1 1 1 
Maximum 5 5 5 5 5 5 5 

Sum 471 450 472 459 427 450 459 
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Frequency Table 
 

Y1.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 2 1.8 1.8 1.8 

2 9 8.0 8.0 9.8 
3 5 4.5 4.5 14.3 
4 44 39.3 39.3 53.6 
5 52 46.4 46.4 100.0 

Total 112 100.0 100.0  
      

 
Y1.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 5 4.5 4.5 4.5 

2 5 4.5 4.5 8.9 
3 10 8.9 8.9 17.9 
4 55 49.1 49.1 67.0 
5 37 33.0 33.0 100.0 

Total 112 100.0 100.0  
 

Y1.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 4 3.6 3.6 3.6 

2 9 8.0 8.0 11.6 
3 8 7.1 7.1 18.8
4 29 25.9 25.9 44.6 
5 62 55.4 55.4 100.0 

Total 112 100.0 100.0  
 

Y1.4 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 2 14 12.5 12.5 12.5 

3 8 7.1 7.1 19.6 
4 43 38.4 38.4 58.0 
5 47 42.0 42.0 100.0 

Total 112 100.0 100.0  
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Y1.5 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 11 9.8 9.8 9.8 

2 3 2.7 2.7 12.5 
3 20 17.9 17.9 30.4 
4 40 35.7 35.7 66.1 
5 38 33.9 33.9 100.0 

Total 112 100.0 100.0  
 
Y1.6 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 3 2.7 2.7 2.7 

2 6 5.4 5.4 8.0 
3 15 13.4 13.4 21.4 
4 50 44.6 44.6 66.1 
5 38 33.9 33.9 100.0 

Total 112 100.0 100.0  
 
 

Y1.7 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1 5 4.5 4.5 4.5 

2 4 3.6 3.6 8.0 
3 9 8.0 8.0 16.1 
4 51 45.5 45.5 61.6 
5 43 38.4 38.4 100.0 

Total 112 100.0 100.0  
 

 
Item Statistics 

 Mean Std. Deviation N 
X1.1 4.13 .765 112 
X1.2 4.30 .745 112 
X1.3 4.28 .893 112 
X1.4 4.21 .832 112 
X1.5 4.35 .791 112 
X1.6 4.21 .871 112 
X1.7 4.14 .879 112 
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Reliability Statistics 
Cronbach's 

Alpha N of Items 
.643 6 

 
 

Item Statistics 
 Mean Std. Deviation N 

X2.1 4.21 .864 112 
X2.2 4.08 .892 112 
X2.3 4.18 .872 112 
X2.4 4.33 .821 112 
X2.5 4.13 .833 112 
X2.6 4.34 .754 112 

 
 

Reliability Statistics 
Cronbach's 

Alpha N of Items 
.891 7 

 
 

Item Statistics 
 Mean Std. Deviation N 

Y1.1 4.21 .978 112 
Y1.2 4.02 1.004 112 
Y1.3 4.21 1.110 112 
Y1.4 4.10 .995 112 
Y1.5 3.81 1.219 112
Y1.6 4.02 .968 112 
Y1.7 4.10 1.004 112 

 
 

Correlations 
 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 Total_ X1 

X1.1 Pearson Correlation 1 .348** .243** .102 .065 .177 .086 .614** 
Sig. (2-tailed)  .000 .010 .283 .497 .062 .368 .000 

N 112 112 112 112 112 112 112 112 
X1.2 Pearson Correlation .348** 1 .144 -.026 .099 .111 .227* .567** 

Sig. (2-tailed) .000  .129 .788 .299 .245 .016 .000 
N 112 112 112 112 112 112 112 112 

X1.3 Pearson Correlation .243** .144 1 .003 .080 .125 .094 .644** 
Sig. (2-tailed) .010 .129  .971 .399 .188 .325 .000 

N 112 112 112 112 112 112 112 112 
X1.4 Pearson Correlation .502 .526 .603 1 .092 .681 .000 .689** 
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Sig. (2-tailed) .283 .788 .971  .335 .394 1.000 .002 
N 112 112 112 112 112 112 112 112 

X1.5 Pearson Correlation .565 .499 .480 .592 1 .606 .639 .634** 
Sig. (2-tailed) .497 .299 .399 .335  .954 .143 .000 

N 112 112 112 112 112 112 112 112 
X1.6 Pearson Correlation .577 .511 .525 .481 .606 1 .582 .564** 

Sig. (2-tailed) .062 .245 .188 .394 .954  .391 .000 
N 112 112 112 112 112 112 112 112 

X1.7 Pearson Correlation .086 .227* .094 .000 .139 .082 1 .467** 
Sig. (2-tailed) .368 .016 .325 1.000 .143 .391  .000 

N 112 112 112 112 112 112 112 112 
CONSU

MER 
RIVIE
W X1 

Pearson Correlation .614** .567** .644** .689** .634** .564** .467** 1 
Sig. (2-tailed) .000 .000 .000 .002 .000 .000 .000  

N 112 112 112 112 112 112 112 112 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 

 
Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 Total_ X2 
X2.1 Pearson Correlation 1 .023 .027 .230* .018 .316** .516** 

Sig. (2-tailed)  .810 .777 .015 .852 .001 .000 
N 112 112 112 112 112 112 112 

X2.2 Pearson Correlation .023 1 -.023 .200* .351** -.029 .513** 
Sig. (2-tailed) .810  .809 .035 .000 .761 .000 

N 112 112 112 112 112 112 112 
X2.3 Pearson Correlation .027 -.023 1 .003 .027 .368** .451** 

Sig. (2-tailed) .777 .809  .974 .777 .000 .000 
N 112 112 112 112 112 112 112 

X2.4 Pearson Correlation .230* .200* .003 1 .137 .028 .510** 
Sig. (2-tailed) .015 .035 .974  .149 .769 .000 

N 112 112 112 112 112 112 112 
X2.5 Pearson Correlation .018 .351** .027 .137 1 .200* .556** 

Sig. (2-tailed) .852 .000 .777 .149  .035 .000 
N 112 112 112 112 112 112 112 

X2.6 Pearson Correlation .316** -.029 .368** .028 .200* 1 .573** 
Sig. (2-tailed) .001 .761 .000 .769 .035  .000 

N 112 112 112 112 112 112 112 
PROM

OSI 
PENJU
ALAN 

X2 

Pearson Correlation .516** .513** .451** .510** .556** .573** 1 
Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 112 112 112 112 112 112 112 

*. Correlation is significant at the 0.05 level (2-tailed). 
**. Correlation is significant at the 0.01 level (2-tailed). 
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Correlations 
 Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 Total_Y 

Y1.1 Pearson Correlation 1 .583** .598** .506** .418** .567** .594** .773** 
Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 
Y1.2 Pearson Correlation .583** 1 .497** .449** .650** .602** .624** .806** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 
N 112 112 112 112 112 112 112 112 

Y1.3 Pearson Correlation .598** .497** 1 .519** .642** .592** .579** .819** 
Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 
Y1.4 Pearson Correlation .506** .449** .519** 1 .342** .410** .594** .692** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 
N 112 112 112 112 112 112 112 112 

Y1.5 Pearson Correlation .418** .650** .642** .342** 1 .552** .508** .772** 
Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 

N 112 112 112 112 112 112 112 112 
Y1.6 Pearson Correlation .567** .602** .592** .410** .552** 1 .564** .781** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000
N 112 112 112 112 112 112 112 112 

Y1.7 Pearson Correlation .594** .624** .579** .594** .508** .564** 1 .812** 
Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 

N 112 112 112 112 112 112 112 112 
PEM
BELI
AN 
IMP
ULSI
F Y

Pearson Correlation .773** .806** .819** .692** .772** .781** .812** 1 
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  

N 112 112 112 112 112 112 112 112 

**. Correlation is significant at the 0.01 level (2-tailed). 
 

Variables Entered/Removeda 

Model Variables Entered 
Variables 
Removed Method 

1 PROMOSI 
PENJUALAN X2, 

CONSUMER 
RIVIEW X1b 

. Enter 

a. Dependent Variable: Y1 
b. All requested variables entered. 
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Descriptive Statistics 
 N Minimum Maximum Mean Std. Deviation 

CONSUMER RIVIEW 
X1 

112 5 42 29.62 4.609 

PROMOSI 
PENJUALAN X2 

112 6 30 25.28 3.023 

PEMBELIAN 
IMPULSIF Y 

112 11 35 28.46 5.676 

Valid N (listwise) 112     
 

Model Summaryb 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 
1 .832a .692 .687 1.44779 
a. Predictors: (Constant), PROMOSI PENJUALAN X2, 

CONSUMER RIVIEW X1 
b. Dependent Variable: Pembelian implusif Y 

ANOVAa 
Model Sum of Squares df Mean Square F Sig. 

1 Regression 514.390 2 257.195 122.702 .000b 
Residual 228.475 109 2.096   

Total 742.864 111    
a. Dependent Variable: Pembelian impulsif (Y) 

b. Predictors: (Constant), PROMOSI PENJUALAN X2, CONSUMER 
RIVIEW X1 

 
Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 
1 (Constant) 27.814 1.446  19.235 .000 

CONSUMER RIVIEW 
X1 

.365 .030 .650 12.226 .000 

PROMOSI PENJUALAN 
X2 

.453 .045 .529 9.964 .000 

a. Dependent Variable: Pembelian impulsif (Y) 
 

Residuals Statisticsa 
 Minimum Maximum Mean Std. Deviation N 

Predicted Value 20.3142 39.6031 28.4643 2.15271 112 
Std. Predicted Value -3.786 5.174 .000 1.000 112 

Standard Error of 
Predicted Value 

.137 .888 .209 .113 112 

Adjusted Predicted Value 18.6789 42.3455 28.4874 2.32209 112 
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Residual -6.66535 2.71579 .00000 1.43469 112 
Std. Residual -4.604 1.876 .000 .991 112 

Stud. Residual -5.470 2.374 -.008 1.054 112 
Deleted Residual -9.40775 4.35109 -.02314 1.64160 112 

Stud. Deleted Residual -6.392 2.427 -.019 1.107 112 
Mahal. Distance .008 40.727 1.982 5.109 112 
Cook's Distance .000 4.103 .058 .401 112 

Centered Leverage Value .000 .367 .018 .046 112 
a. Dependent Variable: Y1 

 
 

Charts 
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Uji Multikolinearitas 
 

Model 

Collinearity 
Statistics 

 
Keputusan 

Tolerance VIF 
 CONSUMER RIVIEW 

X1 
.400 1.000 Tidak terjadi 

multikolinearitas 
PROMOSI PENJUALAN 

X2 
.400 1.000 Tidak terjadi 

multikolinearitas 
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Tabulasi Responden 
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Dokumentasi 

     

 

 


