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ABSTRAK 

A.Imeldawati. 2026. “Pengaruh Consumer Review Dan Promosi Penjualan Terhadap 
Pembelian Implusif Pada Pengguna Tiktok Shop (Studi Kasus Pengguna Tiktok Shop Di 
Kota Makassar”. Dibimbing olehEtik Prihatin dan Muh. Haerdiansyah Syahnur. 
 

Perkembangan teknologi digital dan media sosial telah mengubah perilaku 
konsumen dalam berbelanja, terutama melalui platform social commerce seperti 
TikTok Shop. Fitur interaktif seperti consumer review dan promosi penjualan yang 
menarik dapat mempengaruhi keputusan pembelian konsumen, termasuk 
pembelian impulsif. Penelitian ini bertujuan untuk menganalisis pengaruh 
consumer review dan promosi penjualan terhadap pembelian impulsif pada 
pengguna TikTok Shop di Kota Makassar. Penelitian ini menggunakan pendekatan 
kuantitatif dengan teknik pengumpulan data melalui kuesioner yang disebarkan 
kepada 112 responden yang merupakan pengguna TikTok Shop dan pernah 
melakukan pembelian minimal satu kali. Teknik pengambilan sampel 
menggunakan metode purposive sampling. Data dianalisis menggunakan analisis 
regresi linear berganda dengan bantuan software SPSS. 

Hasil penelitian menunjukkan bahwa consumer review dan promosi 
penjualan berpengaruh positif dan signifikan terhadap pembelian impulsif. Secara 
parsial, consumer review memiliki pengaruh positif dan signifikan terhadap 
pembelian impulsif. Hal ini menunjukkan bahwa semakin baik kualitas ulasan 
konsumen, maka semakin tinggi kecenderungan konsumen melakukan pembelian 
secara impulsif. Selain itu, promosi penjualan juga berpengaruh positif dan 
signifikan terhadap pembelian impulsif, yang menunjukkan bahwa promosi seperti 
diskon, voucher, dan flash sale mampu mendorong konsumen melakukan 
pembelian secara spontan. Hasil uji simultan menunjukkan bahwa kedua variabel 
tersebut secara bersama-sama berpengaruh signifikan terhadap pembelian impulsif 
dengan nilai koefisien determinasi (R²) sebesar 0,692. 

Penelitian ini menyimpulkan bahwa consumer review dan promosi penjualan 
merupakan faktor penting yang mempengaruhi perilaku pembelian impulsif pada 
pengguna TikTok Shop di Kota Makassar. Oleh karena itu, pelaku bisnis disarankan 
untuk mengoptimalkan pengelolaan ulasan konsumen serta strategi promosi yang
menarik guna meningkatkan minat beli konsumen. 
 
Kata kunci:  consumer review, promosi penjualan, pembelian impulsif, TikTok 

Shop. 
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ABSTRACT 

A. Imeldawati. 2026. “The Influence of Consumer Reviews and Sales Promotion on
Impulse Buying among TikTok Shop Users (A Case Study of TikTok Shop Users in 
Makassar City)”. Supervised by Etik Prihatin and Muh. Haerdiansyah Syahnur. 
 

The development of digital technology and social media has transformed 
consumer behavior in shopping, particularly through social commerce platforms 
such as TikTok Shop. Interactive features such as consumer reviews and attractive 
sales promotions can influence consumer purchasing decisions, including 
impulsive buying behavior. This study aims to analyze the effect of consumer 
reviews and sales promotions on impulsive buying among TikTok Shop users in 
Makassar City. This research employs a quantitative approach, with data collected 
through questionnaires distributed to 112 respondents who are TikTok Shop users 
and have made at least one purchase. The sampling technique used was purposive 
sampling. The data were analyzed using multiple linear regression analysis with 
the assistance of SPSS software. 

The results of the study indicate that consumer reviews and sales promotions 
have a positive and significant effect on impulsive buying. Partially, consumer 
reviews have a positive and significant influence on impulsive buying. This finding 
indicates that the better the quality of consumer reviews, the higher the tendency 
for consumers to make impulsive purchases. In addition, sales promotions also have 
a positive and significant effect on impulsive buying, suggesting that promotions 
such as discounts, vouchers, and flash sales can encourage consumers to make 
spontaneous purchases. The simultaneous test results show that both variables 
jointly have a significant effect on impulsive buying, with a coefficient of 
determination (R²) of 0.692. 

This study concludes that consumer reviews and sales promotions are 
important factors influencing impulsive buying behavior among TikTok Shop users 
in Makassar City. Therefore, businesses are advised to optimize the management 
of consumer reviews and implement attractive promotional strategies in order to 
increase consumers’ purchase intentions. 

Keywords: consumer review, sales promotion, impulsive buying, TikTok Shop. 
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