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ABSTRAK 

 

Ainun Jariah H. 02220220185. Pengaruh Social Media Marketing Dan 

Brand Image Terhadap Minat Beli Konsumen Brand Fortis Di Kota Makassar. 

Dibimbing oleh Ilham Labbase dan Andi Faisal Bahari. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Social Media 

Marketing dan Brand Image terhadap Minat Beli Konsumen Brand Fortis di Kota 

Makassar. Penelitian ini menggunakan pendekatan kuantitatif dengan metode 

survei. Populasi penelitian adalah konsumen Brand Fortis di Kota Makassar yang 

pernah melihat promosi melalui media sosial. Teknik pengambilan sampel 

menggunakan purposive sampling dengan jumlah responden sebanyak 108 orang. 

Pengumpulan data dilakukan melalui kuesioner dengan skala Likert 1–5. Data 

dianalisis menggunakan uji validitas, uji reliabilitas, analisis deskriptif, serta 

analisis regresi linier berganda dengan bantuan SPSS. 

 

Hasil penelitian menunjukkan bahwa Social Media Marketing berpengaruh 

positif dan signifikan terhadap minat beli konsumen dengan nilai signifikansi < 0,05 

dan merupakan variabel yang paling dominan. Brand Image juga berpengaruh 
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positif dan signifikan terhadap minat beli konsumen dengan nilai signifikansi < 

0,05. Temuan ini menunjukkan bahwa semakin efektif aktivitas pemasaran melalui 

media sosial serta semakin positif citra merek yang dibangun, maka semakin tinggi 

minat beli konsumen terhadap produk Brand Fortis. Dengan demikian, Social 

Media Marketing dan Brand Image memiliki peran strategis dalam meningkatkan 

minat beli konsumen di Kota Makassar. 

 

Kata kunci: Social Media Marketing, Brand Image, Minat Beli Konsumen. 

 

 

 

ABSTRACT 

 

 Ainun Jariah H. 02220220185. The Influence Of Social Media Marketing 

And Brand Image On Consumers’ Purchase Intention Toward Brand Fortis In 

Makassar City. Guided by Ilham Labbase and Andi Faisal Bahari. 

This study aims to analyze the effect of Social Media Marketing and Brand 

Image on Purchase Intention of Brand Fortis consumers in Makassar City. This 

research employed a quantitative approach using a survey method. The population 

consisted of Brand Fortis consumers in Makassar who had seen promotional 

activities through social media. The sampling technique used purposive sampling 

with a total of 108 respondents. Data were collected through questionnaires using 

a 5-point Likert scale. The data were analyzed using validity and reliability tests, 

descriptive analysis, and multiple linear regression analysis with SPSS software. 

The results indicate that Social Media Marketing has a positive and 

significant effect on purchase intention with a significance value of < 0.05 and is 

the most dominant variable. Brand Image also has a positive and significant effect 

on purchase intention with a significance value of < 0.05. These findings suggest 

that more effective social media marketing activities and a stronger positive brand 
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image will increase consumers’ purchase intention toward Brand Fortis products. 

Therefore, Social Media Marketing and Brand Image play a strategic role in 

enhancing consumer purchase intention in Makassar City. 

 

Keywords: Social Media Marketing, Brand Image, Purchase Intention. 
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