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ABSTRAK

Ainun Jariah H. 02220220185. Pengaruh Social Media Marketing Dan
Brand Image Terhadap Minat Beli Konsumen Brand Fortis Di Kota Makassar.
Dibimbing oleh Ilham Labbase dan Andi Faisal Bahari.

Penelitian ini bertujuan untuk menganalisis pengaruh Social Media
Marketing dan Brand Image terhadap Minat Beli Konsumen Brand Fortis di Kota
Makassar. Penelitian ini menggunakan pendekatan kuantitatif dengan metode
survei. Populasi penelitian adalah konsumen Brand Fortis di Kota Makassar yang
pernah melihat promosi melalui media sosial. Teknik pengambilan sampel
menggunakan purposive sampling dengan jumlah responden sebanyak 108 orang.
Pengumpulan data dilakukan melalui kuesioner dengan skala Likert 1-5. Data
dianalisis menggunakan uji validitas, uji reliabilitas, analisis deskriptif, serta

analisis regresi linier berganda dengan bantuan SPSS.
Hasil penelitian menunjukkan bahwa Social Media Marketing berpengaruh
positif dan signifikan terhadap minat beli konsumen dengan nilai signifikansi < 0,05

dan merupakan variabel yang paling dominan. Brand Image juga berpengaruh
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positif dan signifikan terhadap minat beli konsumen dengan nilai signifikansi <
0,05. Temuan ini menunjukkan bahwa semakin efektif aktivitas pemasaran melalui
media sosial serta semakin positif citra merek yang dibangun, maka semakin tinggi
minat beli konsumen terhadap produk Brand Fortis. Dengan demikian, Social
Media Marketing dan Brand Image memiliki peran strategis dalam meningkatkan

minat beli konsumen di Kota Makassar.

Kata kunci: Social Media Marketing, Brand Image, Minat Beli Konsumen.

ABSTRACT

Ainun Jariah H. 02220220185. The Influence Of Social Media Marketing
And Brand Image On Consumers’ Purchase Intention Toward Brand Fortis In
Makassar City. Guided by Ilham Labbase and Andi Faisal Bahari.

This study aims to analyze the effect of Social Media Marketing and Brand
Image on Purchase Intention of Brand Fortis consumers in Makassar City. This
research employed a quantitative approach using a survey method. The population
consisted of Brand Fortis consumers in Makassar who had seen promotional
activities through social media. The sampling technique used purposive sampling
with a total of 108 respondents. Data were collected through questionnaires using
a 5-point Likert scale. The data were analyzed using validity and reliability tests,
descriptive analysis, and multiple linear regression analysis with SPSS software.

The results indicate that Social Media Marketing has a positive and
significant effect on purchase intention with a significance value of < 0.05 and is
the most dominant variable. Brand Image also has a positive and significant effect
on purchase intention with a significance value of < 0.05. These findings suggest

that more effective social media marketing activities and a stronger positive brand
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image will increase consumers’ purchase intention toward Brand Fortis products.
Therefore, Social Media Marketing and Brand Image play a strategic role in

enhancing consumer purchase intention in Makassar City.

Keywords: Social Media Marketing, Brand Image, Purchase Intention.

Xiii



DAFTAR ISI

HALAMAN JUDUL ..ottt i
HALAMAN PENGESAHAN PEMBIMBING. .........cccocoiiiiiiiniicc i
ABSTRAK ..o s Xi
DAFTAR ISL ..o Xiv
DAFTAR TABEL......ooiiiiiiiiici e XV
DAFTAR GAMBAR ......cooiiiiiiii e XV1
BAB I PENDAHULUAN ...ttt 1
A. Latar BelaKang ........cooiiiiiiiiiiii i 1
B. Rumusan Masalah ..........ccoceiiiiiiiii e 6
C. Tujuan Penelitian..........cccccoviiiiiiiiiiiii e 6
D. Manfaat Penelitian..........ccoocueeiiiiiieiiiiiiesie e 6
BAB II TINJAUAN PUSTAKA ...t 8
AL TINJAUAN TEOTT c.vvvviiieiiiic e 8
B. Kerangka Konseptual Penelitian............cccocoeiiiiiiiiiiiniiecscee 39
G HIPOTESIS. .ottt 42
BAB Il METODOLOGI PENELITIAN.......cccoiiiiiiiiiiiic e 44
A. Pendekatan Penelitian ..........coccoivviiiiiiiiiiiii i 44
B. Lokasi dan Waktu Penelitian ...........cccocoeiiiiiiiiiiiiicc e 44
C. Jenis dan SUMDBETr Data .........cccceeiviiiiiiiiiiiesecee e 44
D. Teknik Pengumpulan Data ..........ccoooviiiiiiiiiiiiicceeee e 46
E. Populasi dan Sampel..........ccccooiiiiiiiii e 47
F. Metode Analisis Data ..........cooiiiiiiiiieiiiciese e 49
G. Definisi Operasional dan Pengukurannya............c.ccooveiiiniinicnicninninens 53
BAB IV HASIL DAN PEMBAHASAN.......ccoiiiiiic e 55
A. Gambaran Umum Tempat Penelitian ............ccccovviiiiiniiiiciinecnccene 55
B.  Hasil Penelitian .........ccccooiiiiiiiiieiiieeceee e 61
C. UJL HIPOLESIS ..veeieiiiieiiiieiee i 72
D.  Pembahasan..........cccooiiiiiiiiiiiiic e 75
BAB V SIMPULAN DAN SARAN ..ottt 80
AL SIMPUIAN e 80
B. SAraN....oi s 81
DAFTAR PUSTAKA ... 82
LAMPIRAN ...ttt bbb ne e 88

Xiv



DAFTAR TABEL

Tabel 1 Penelitian Terdahulu............ccooiiiiiiiiiiii e 28
Tabel 2 Definisi Operasional............ccuveiiiieiiiieiiiie i 54
Tabel 3 Responden berdasarkan jenis kelamin ............coccoovviiiiiiiiiiiiiciicicnn 58
Tabel 4 Responden berdasarkan Usia ..........occcveiiviiiiiiiiiieiiiee e 59
Tabel 5 Responden berdasarkan domisili...........covviiviiiiiiiiiiicniccc 59
Tabel 6 Responden berdasarkan pendidikan terakhir............ccccoooviviiiiiiieiiinnnnnn, 60
Tabel 7 Responden berdasarkan pekerjaan .............ccoovvveiiiiiiieiieiiic e 60
Tabel 8 Uji Validitas .......cccovvviiiiiiiiiiiiiici e 61
Tabel 9 Hasil Uji Reliabilitas ..........cccooiiiiiiiiiiiciccecesee e 62
Tabel 10 Analisis Statistik Deskriptif...........ccocoiiiiiiiiiii e 62
Tabel 11 Distribusi Jawaban Responden............cccocoviiiiiiiiieiiniiceccesieee 64
Tabel 12 Distribusi Jawaban Responden.............ccoccvvvviiiiniiiinienicisc e 65
Tabel 13 Distribusi Jawaban Responden.............ccccoviiiiiiiiiiniiicie e 66
Tabel 14 Uji MUultiKOINITItas .........ccvivirieiiiiiiiesiece e 70
Tabel 15 Analisis Linier Berganda............cccoooveiiiiiiiiiic e 71
TabEl 16 UJI T ..o 73
Tabel 17 UJi Fuooviiii e 73
Tabel 18 Uji Koefisien Determinan ..........ccccecviveriiiiniciieie e 74

XV



DAFTAR GAMBAR

Gambar 1 Kerangka Konseptual ..........ccoooiiiiiiiiiiiieee e 42
Gambar 2 Log0 FOTtIS ..oiviiiiiiiiiiie it 57
Gambar 3 Hasil Uji Normalitas Dengan HiStogram ..........cccccooovevveiiiicnienennenn 68
Gambar 4 Uji NOTMAIILAS ....ccuvviiiiieiiiie e 69
Gambar 5 Hasil Uji Heteroskedasitas ..........ccocviveiiiiiiiciiiiec e 70

XVi



