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ABSTRAK

EGGI FIRDANI INNA. 02220220028. Pengaruh Promosi Diskon dan Review
Pelanggan terhadap Keputusan Pembelian Fashion Pengguna Shopee pada
Mahasiswa Fakultas Ekonomi dan Bisnis Universitas Muslim Indonesia Angkatan
2022, Pembimbing Ratna Dewi dan Abbas Selong

Penelitian ini bertujuan untuk menganalisis pengaruh promosi diskon dan
review pelanggan terhadap keputusan pembelian produk fashion melalui platform
Shopee pada Mahasiswa Fakultas Ekonomi dan Bisnis Universitas Muslim
Indonesia angkatan 2022.

Responden dalam penelitian ini merupakan mahasiswa aktif Fakultas
Ekonomi dan Bisnis Universitas Muslim Indonesia jalan Urip Sumoharjo km.5,
Panaikang, Kec. Panakkukang, Kota Makassar, Sulawesi Selatan. Sampel
penelitian berjumlah 191 orang yang ditentukan menggunakan rumus Slovin dari
total populasi sebanyak 366 mahasiswa. Teknik pengambilan sampel
menggunakan metode purposive sampling dengan kriteria utama yaitu pernah
membeli produk fashion melalui Shopee dalam enam bulan terakhir. Penelitian ini
menggunakan pendekatan kuantitatif, dengan pengumpulan data primer melalui
penyebaran kuesioner secara daring. Data yang terkumpul kemudian dianalisis
menggunakan ,metode regresi linear berganda untuk mengetahui pengaruh
variabel independent terhadap Keputusan pembelian.

Hasil penelitian menunjukkan bahwa kedua variabel independent promosi
diskon dan review pelanggan secara simultan dan parsial memberikan pengaruh
yang positif dan signifikan terhadap Keputusan pembelian.

Kata kunci: Promosi Diskon, Review Pelanggan, Keputusan Pembelian, Shopee
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ABSTRACT

EGGI FIRDANI INNA. 02220220028. The Influence of Discount Promotion and
Customer Reviews on Fashion Purchase Decisions of Shopee Users among
Students of the Faculty of Economics and Business, Universitas Muslim Indonesia,
Class of 2022. Supervised by Ratna Dewi and Abbas Selong.

This study aims to analyze the influence of discount promotions and
customer reviews on purchasing decisions of fashion products through the Shopee
platform among students of the Faculty of Economics and Business, Universitas
Muslim Indonesia, Class of 2022.

The respondents in this study were active students of the Faculty of
Economics and Business, Universitas Muslim Indonesia, located at Jalan Urip
Sumoharjo Km.5, Panaikang, Panakkukang District, Makassar City, South
Sulawesi. The sample consisted of 191 respondents determined using the Slovin
formula from a total population of 366 students. The sampling technique used
purposive sampling with the main criterion being students who had purchased
fashion products through Shopee within the last six months. This study employed a
quantitative approach, with primary data collected through online questionnaires.
The collected data were analyzed using multiple linear regression analysis to
determine the influence of independent variables on purchasing decisions.

The results of the study indicate that both independent variables, discount
promotion and customer reviews, simultaneously and partially have a positive and
significant effect on purchasing decisions.

Keywords: Discount Promotion, Customer Reviews, Purchase Decision, Shopee
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