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Abstrak 
Rahmatul Hidayat, tahun 2024, Pengaruh Brand Image dan Brand 

Awareness Terhadap Loyalitas Pekanggan Produk Handphone Merek Apple, pada 
mahasiswa fakultas ekonomi dan bisnis Universitas Muslim Indonesia. Dibimbing 
oleh pak Hasanudin Damis sebagai pembimbing pertama, dan ibu Sahari sebagai 
pembimbing kedua.  

Penelitian ini bertujuan untuk mengetahui pengaruh Brand Image dan Brand 
Awareness Terhadap Loyalitas Pekanggan Produk Handphone Merek Apple, pada 
mahasiswa fakultas ekonomi dan bisnis Universitas Muslim Indonesia. Variabel 
yang digunakan dalam penelitian ini yaitu, Brand Image, Brand Awareness, dan 
Loyalitas Pelanggan. Populasi yang digunakan dalam penelitian ini adalah 
mahasiswa angkatan 2020-2021 fakultas ekonomi dan bisnis Universitas Muslim 
Indonesia. Metode yang digunakan dalam penentuan sampel yaitu metode 
slovin,dengan jumlah sampel 246 responden.  

Penelitian ini menggunakan analisis uji validitas, uji regresi linear berganda, 
uji reliabilitas, uji t (parsial), uji f (simultan), auto korelasi, dan koefisien 
determinasi.  

Hasil dari penelitian yang telah dilakukan menunjukkan bahwa pengaruh 
Brand image dan Brand Awareness berpengaruh positif dan signifikan terhadap 
loyalitas pelanggan, serta variabel yang paling dominan dalam mempengaruhi 
loyalitas pelanggan adalah Brand Awareness pada mahasiswa fakultas ekonomi 
dan bisnis Universitas Muslim Indonesia. 
 
Kata kunci : Brand image, Brand awareness, Loyalitas pelanggan 
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Abstract 

Rahmatul Hidayat, 2024, The Influence of Brand Image and Brand 
Awareness on Customer Loyalty for Apple Brand Mobile Phone Products, among 
students at the Faculty of Economics and Business at the Indonesian Muslim 
University. Supervised by Mr. Hasanudin Damis as the first supervisor, and Mrs. 
Sahari as the second supervisor.  

This research aims to determine the influence of Brand Image and Brand 
Awareness on Customer Loyalty for Apple Brand Mobile Phone Products, among 
students at the Faculty of Economics and Business at the Indonesian Muslim 
University. The variables used in this research are Brand Image, Brand 
Awareness and Customer Loyalty. The population used in this research were 
students from the 2020-2021 class of the economics and business faculty at the 
Indonesian Muslim University. The method used in determining the sample was 
the Slovin method, with a sample size of 246 respondents.  

This research uses validity test analysis, multiple linear regression test, 
reliability test, t test (partial), f test (simultaneous), auto correlation, and 
coefficient of determination.  

 The results of the research that has been conducted show that the influence of 
Brand image and Brand Awareness has a positive effect and significant to 
customer loyalty, and the most dominant variable in influencing customer loyalty 
is Brand Awareness among students at the economics and business faculty of the 
Indonesian Muslim University. 

 
Keywords: Brand image, Brand awareness, Customer loyalty 
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