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This study aims to determine the perception of the price qf iPhones and Samsung bf{'aﬂ nssumer e
puying interest and to find out whether the brand imggc influences the purchaze (: ‘CNC;] el
This research was conducted in the city of Makassar with a sample of 100 respon ;nize Perception (X1),
City community users of iPhone and Samsung brands. This research yarlabif clisb rco]lecting g
Brand (X2) and Purchase Interest (Y). The study used SEM-PLS analysis method by

ionnaire.
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ABSTRAK o
' sung terhadap
litian ini bertujuan untuk mengetahui persepsi harga ‘Smartphone merek 1Phr(t)1;1: gz?i S;?; " ﬁonsumen,
Pqnet beli konsumen serta untuk mengetahui apakah citra merek r_n_emple(;mogares e et Al
penliti ini dilakukan di di Kota Makassar dengan sampel penelitian : p e g e b
i Kota Makassar pengguna Smartphone merek iPhone dan Samsu g.unakan R etish
masyaffll)kat ;)i aHarga (X1), Merek (X2) dan Minat Beli (Y). penelitian mengg
erse ' e
gcllifilifll-hPLS delzlgan pengumpulan data mgngguna‘kan kuesioner.
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