
Developing Factors of E-Wom:
Intention to Buy from the

Consumer via Tik-Tok
by Ratna Dewi

Submission date: 07-Jul-2023 11:59AM (UTC+0800)
Submission ID: 2127548043
File name: Developing_Factors_of_E-Wom_Intention_to_Buy_from.pdf (663.77K)
Word count: 6794
Character count: 35723















.

.

.









.

.











15%
SIMILARITY INDEX

9%
INTERNET SOURCES

6%
PUBLICATIONS

6%
STUDENT PAPERS

Exclude quotes On

Exclude bibliography On

Exclude matches Off

Developing Factors of E-Wom: Intention to Buy from the
Consumer via Tik-Tok
ORIGINALITY REPORT

MATCH ALL SOURCES (ONLY SELECTED SOURCE PRINTED)

1%

Submitted to Higher Education Commission
Pakistan
Student Paper


